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1. Intro to WCAG

Web Content Accessibility Guidelines:

e Ensure that information is accessible
to the widest audience possible.

* Deadline: April 2026. Homel Pociy ll ] Publications
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2.1 Color Contrast

A vivid contrast in colors improves the clarity of text and images alike.

HomefPoctry ll  MReviewsJll " blications
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Barry Tebb's wonderful day-glo Sixties Press productions keep the Apocalyptic flame alive. - JAMES KEERY
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2.1 Color Contrast - Example

A vivid contrast in colors improves the clarity of text and images alike.

Before

SPRING 2025 NON-GRED 24-25 SUMMER 2025 FALL 2020

After

SPRING 2025 NON-CRED 24-25 W FALL 2025
TECHNICAL COLLEGE



2.1 Color Contrast — Contrast Checker

Text and images containing text should maintain a contrast ratio of no less than 4.5:1.
For large text and images of large text, the minimum contrast ratio should be 3:1.

We aim for compliance with WCAG AA standards!

Example 1: low contrast ratio overall Example 2: low ratio for normal text Example 3: sufficient contrast ratio
Foreground Background Foreground Background Foreground Background
Hex Value Hex Value Hex Value Hex Value Hex Value Hex Value
Color Picker Alpha Color Picker ) Color Picker Alpha ) Color Picker i Color Picker Alpha , Color Picker ‘
I | H | I | u |1 I | [ u
Lightness Lightness Lightness Lightness Lightness Lightness

Contrast Ratio

Contrast Ratio Contrast Ratio

2.62:1 3.95:1 5.17:1

permalink permalink permalink
Normal Text Normal Text Normal Text
WCAG AA:  Fail ‘ S . WCAG AA:  Fail S . [ weacan: DD o .
WCAG AAA:  Fail The five boxing wizards jump quickly. WCAG AAA:  Eail The five boxing wizards jump quickly. WCAG AAA-  Eail The five boxing wizards jump quickly.

———

MORAINE PARK
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source:%20https://webaim.org/resources/contrastchecker/
source:%20https://webaim.org/resources/contrastchecker/

2.1 Color Contrast — Convey Meaning

Use a combination of colors, shapes and text instead of using
color or shapes only to convey meaning.

Before: Color code: Green = meets or exceeds targets; Yellow = near torget; Red = for below target

NO PAIN MILD PAIN MODERATE PAIN VERY SEVERE PAIN WORST PAIN

Example 2: Pain Measurement Scale

2018-19 2019-20 2020-21 2021-22 2022-23 Exam ple 3: Charts
Metric Actual Actual Actual Actual Actual
Unduplicated MPTC Headcount - excluding 13,525 12,062 10,070 11,058 el
dual credit 11,196 11,052 7,970 8,767 8,590 WEb ACCESSIbllltY Prﬂgress
mid-year mid-year mid-year mid-year Y ® More Accessible  [1No Change [ Less Accessible
1.2a Undergraduate Students 4,923 5,075 4,515 4,102 B8
mid-year mid-year mid-year mid-year d i
1.2b Adult Education Students 2,222 2,271 1,185 1,360 0 =
mid-year mid-year mid-year mid-year d-yez pogs
1.2c Non-credit Students 5,154 4,780 3,164 4,076 3,818 » 35
mid-year mid-year mid-year mid-year mid-year e
1.2d Dual Credit HS Students 1,506 2,036 1,729 1,806 926 -
(Transcripted Credit) mid-year mid-year mid-year mid-year d-yea -
15
10
5
ﬂ -Im
2009 2012 2014 2015 2017 2019
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2 ° 2 I m a g e A It Te Xt L+ Earth as seen from outer

space

Image alt(ernative) text is text to describe an image.

The text needs to convey the same meaning as the image. That is, if someone cannot see

the image, they get the important information from the image in the alternative text. SApi6.BL How; AlL Texl
is Displayed for Missing

. Graphics in the Chrome
Benefits Browser

* Readable by screen readers and compliance with WCAG.
* Accessible for people without fast internet access.
* Beneficial for Search Engine Optimization (image searches). Recite Me Screen Reader:

Where is alt text used? ]'.'I':A
 Websites and social media
 MS Office and Emails

* PDFs

Guidance

* Keep it short and limit text to one or two sentences. n u u

* Place the most important information at the beginning.
* Use punctuation. Play

MORAINE PARK
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2.2 Image Alt Text — PPT and Excel

CultivateU training is available for a variety of document types and platforms.

(+

|

| Earth as seen from outer
space

Sample of How Alt Text
is Displayed for Missing

Graphics in the Chrome
Browser

Recite Me Screen Reader:

Alt Text [ %]

How would you describe this object and its
context to someone who is blind or low vision?
- The subject(s) in detail
- The setting
- The actions or interactions
- Other relevant information

(1-2 detailed sentences recommended)

A close-up of a computer screen showing how
alt text is being displayed as text when the
graphic is missing in the Chrome Browser.

Mark as decorative

Generate alt text for me

How would you describe this object and its
context to someone who is blind or low vision?
- The subject(s) in detail
- The setting
- The actions or interactions
- Other relevant information

(1-2 detailed sentences recommended)

Moraine Park student in full graduation gear
standing in a body shop with cars in the
background.

Mark as decorative

MORAINE PARK
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2.2 Image Alt Text — Emails and MS Word

To @ Adrian Vander Wille X

Cc

Alt Text (%)

Add a subject

at our new location in

of

&z
'-vmﬁ‘
%

HOR

Adrian Vander \
Digital Marketing |
Moraine Park Tecl
Website: morainepart

START YOUR

CAREER

W

A

How would you describe this object and its
context to someone who is blind or low vision?
- The subject(s) in detail
- The setting
- The actions or interactions
- Other relevant information

Emoji

Copy

Cut

Paste

Paste as plain text

Change picture

Add alternate text

Size

Crop picture

>

(1-2 detailed sentences recommended)

llluminated Moraine Park Technical College
Automated Manufacturing Center during a dark
and stormy night.

~ Mark as decorative

Generate alt text for me

Awille7 @morainepark.edu
Phone: 920.924.3444

Remove picture
235 N. National Ave —_—_— _ _ _ imagine what's next

MORAINE PARK
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2.2 Image Alt Text — Social Media

9:389 A ul 5G¢ @®)

X Create post Post < Change Alt Text

Say something about this photo...

-] %]

Add alternative text that describes the contents of
the photo for people with visual impairments.

Remove photo

Edit photo

Make 3D

Edit alt text

Cancel

Cancel

@’ What's up?

® Anybody can interact

ul 5G¢ @B ) 11:16

Cancel Alt Text

Alt text @

Write a description of this photo for people who have
trouble seeing it.

0/1000

O Labels




2.2 Ima

h‘ MORAINE PARK

TECHNICAL COLLEGE

WELDING

COMPETITION

NOVEMBER 13, 2024

Moraine Park Technical College and the American Welding Society
(AWS) invite high school students and welding devotees to the 2024
Welding Competition

ge Alt Text -

Posters

Poster stating
that the Welding
Competition will
take place on
November 13,
2024. Moraine
Park and the
American
Welding Society
invite high school
students and
welding devotees
to the 2024

Announcements

v Student Events

A 2025-2026 FAFSA Information!

KNk =

-Spring is ™7
the Season
to Bloom -

Shine Some Sunlight on
Your Future with FAFSA!

Free Application for Federal Student Aid
Complete your 2025-2026 FAFSA for the
August 2025 - July 2026 school year.

1. Scan the QR Code

2. If new to filing a FAFSA, start
by creating your FSA ID

3. Wait 3 days for verification

4. Log in & Apply!

n MEET & NETWORK WITH WELDING PROFESSIONALS. {~\ FonddulacCampus

“/ Welding Lab

\> .
SEE & EXPERIENCE WELDING HANDS-ON PRACTICES. \ /[
v & Room B130 WEld [ ng

competition [....].

PROFESSIONALS. REGISTER ONLINE
u WIN ONE OF TWO $500 SCHOLARSHIPS. BY NOVEMBER 10

o —

= |V
QM ;) 1ORAINE PARK

“ TECHNICAL COLLEGE

Visit morainepark.edu/visit-us/welding-competition




2.3 Structure

Combat the Skilled Worker Shortage

Best Practices

* Ensure content is easy to skim for quick access. This is
also beneficial for Search/Al crawlers.

Entry Level Boot Camps

* Opt for a straightforward, linear layout rather than ‘
intricate designs and menus. PSR

el (V5 o aead BICICNT PR TOCARAZATE 22

¥ Wt Soet Canp

* Break up content using bullets, quotes, subheadings,
images, and videos to prevent users from having to read

Incumbent Worker/Company

lengthy paragraphs. kil
e Publish all necessary information directly on web pages e,

v ladatrid Mastzance Saat Cory

instead of requiring document downloads.

v Pobolie Weding Boat Comp

V' Productios Assenbly Beat Canp

MORAINE PARK

Sources: Page Structure Tutorial, W3; Accessibility Posters, UK Home Office TECHNICAL COLLEGE



https://www.w3.org/WAI/tutorials/page-structure/
https://ukhomeoffice.github.io/accessibility-posters/posters/accessibility-posters.pdf
https://www.morainepark.edu/business-industry/manufacturing-boot-camps/

2.3 Structure - Emails and Social Media

Moraine Park Technical College &
# Favorites - January 7 at 10:01AM - Q

I e Adrian Vander Wille 9/20/24 3:28 PM  Edited m

Digital Accessibility Certificate Ready to take the next step toward your future?  Earn your GED/HSED in just 4 days with

Moraine Park's Fast Track Session!
There are only a few more spots left to take the Digital Accessibility Certificate. Curious? | added column D to the web content publisher list

50 you can reach out to people who have already taken it. @& Work with our dedicated instructors to create a personalized plan and achieve your goals—quickly

and efficiently.

Basic Track ($200 Stipend): 5% January 28 & 30, February 4 & 6
* Accessibility Fundamentals: Disabilities, Guidelines, and Laws (S0 mins) O S pae
* Designing an Accessible User Experience (135 mins) » MPTC_WeSt Bend Campus, Boom W37
* Basic Web and Document Accessibility for Content Contributors (90 mins) o/ Questions? Call 262-335-5783.
* TWO additional online courses of choice [MAY BE COVERED BY RECENT WEB CONTEMNT PUBLISHER TRAINING] Registration is due by January 20.

* ONE application project https://www.morainepark.edu/.../ged-and-adult.../ged-hsed/

Advanced Track ($250 Stipend):

» Complete all Basic Track reguirements
= (One more additional online course of your choice (3 total)
= One more application project (2 total) or an approved project of your choice

How to Enroll
Submit this form.

—
= '\-
g‘. -3 THE BIGITAL ASCESIBILITY
T sty P s Toed ekt
K'_;.?’ e i rarivety o e
ra 5 a
T B s o Do At b
v g o

see less
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2.3 Structure - Headers

Use default headers in pdf and word documents.

Create a header hierarchy like a table of contents.

Entry Level Boot Camps
1. Page/Title: Manufacturing Boot Camps <h1>
2.1 Combat the Skilled Worker Shortage <h2>

Py V35 o wread BISICHT PR TOC Ag AT #24

V¥ U Cormpater Nurverical Cootrol] Boet Camp

2.2 Entry Level Boot Camps <h2> S
2.2.1 CNC Boot Camps <h3>
2.2.2 Welding Boot Camp <h3> it ot ammmny
2.3 Incumbent Worker Boot Camps <h2> s"“"s"""““’““’““‘”
2.3.1 PLC Boot Camp <h3> P eV el sk e
2.3.2 Industrial Maintenance Boot Camp <h3> R
2.3.3 Robotics Boot Camp <h3> e o

V' Productios Assenbly Beat Canp

2.3.4 Production Assembly Boot Camp <h3>

MORAINE PARK
TECHNICAL COLLEGE



https://www.morainepark.edu/business-industry/manufacturing-boot-camps/

2.3 Structure - Headers in MS Office and Adobe

& MPTC - VA Compliance Report (Advertising.Doc 1) - 6-3-25

Gy 7% searchqualityevaluator... %

Alltools  Edit

All tools x

®
B}
G

D 0O R @ I H

P e mEEB ISE D R

BB

Draw

' Calibri Light (... ~ \ \ 12

Design Layout References Mailings Review View Acrobat

"A‘ Av | K4~ %

AaBbCcDdEe

Convert  E-Sign
Request e-signatures
Scan & OCR

Protect a PDF
Redact 3 PDF
Compress a PDF
Prepare a form

Fill & Sign

Add comments
Convert to PDF
Add a stamp.

Use a certificate

Use print production
Measure objects
Compare files

Add rich media

Use guided actions

Add search index

Use JavaScript

Create custom tool

Check out new e-sign tool

Easily build NDAs, contracts, and more

using legal templates.

Open in web app

B I U -aeX x2[A-2-A E]

il
Ih

i Normal

Find text or tools

Introduction to Search Quality Rating
0.0 The Search Experience

The World Wide Web is a vast collection of online information and content. Internet search engines provide a powerful
way to explore this online universe. There are many ways people search: people may type words into a search box in a
browser, speak to a mobile phone or assistant device, use search engine autocomplete features, etc.

People search the Internet for a variety of purposes, ranging from accomplishing a quick task to researching a topic in
depth. A search may be part of a long-term project, such as a home remodel or vacation planning. A search may be
done when someone is bored and looking for entertainment, such as a search for [funny videos]. A search may be a
single question asked during a critical moment of a person's life, such as [what are the symptoms of a heart attack?].

Search engines exist to help people find what they are looking for. To do that, search engines must provide a diverse set
of helpful, high quality search results, presented in the most helpful order.

Different types of searches need very different types of search results. Medical search results should be high quality,
authoritative, and trustworthy. Search results for "cute baby animal pictures” should be adorable. Search results for a
specific website or webpage should have that desired result at the top. Searches that have many possible meanings or
involve many perspectives need a diverse set of results that reflect the natural diversity of meanings and points of view.

People all over the world use search engines; therefore, diversity in search results is essential to satisfy the diversity of
people who use search. For example, searches about groups of people should return helpful results that represent a
diversity of demographic backgrounds and cultures.

Finally, search results should help people. Search results should provide authoritative and trustworthy information, not
lead people astray with misleading content. Search results should allow people to find what they're loaking for, not
surprise people with unpleasant, upsetting, offensive, or disturbing content. Harmful, hateful, viclent, or sexually explicit
search results are only appropriate if the person phrased their search in a way that makes it clear that they are looking for
this type of content, and there is no other reasonable interpretation of the words used in their search.

0.1 The Purpose of Search Quality Rating

As a Search Quality Rater, you will help evaluate search engine quality around the world. Good search engines give
results that are helpful for people in their specific language and locale.

Your ratings will not directly affect how a particular webpage, website, or result appears in Geogle Search, nor will they
cause specific webpages, websites, or results to move up or down on the search results page. Instead, your ratings will
be used to measure how well search engine algorithms are performing for a broad range of searches.

As part of your role in the search quality rating program, it is important that you are familiar with and comfortable using a
search engine. \We enceurage you to be an expert in search! For example, experiment with using gperators (e.g., quotes
or a dash) in your or try using advanced search options.

AaBbCcDdEe  AaBbCcDc

Heading 1

AaBbCcDdEe | AaBbCcDdEe

No Spacing Heading 2 Heading 3 Heading 4

RO

& % searchqualityevaluator... X  + Create

Alltools  Edit  Convert  E-Sign

< Prepare for accessibility X

f% Automatically tag PDF

0

Change reading options

@

Check for accessibility

@3 Open accessibility report

[Z Identify form fields

&

£ Add alternate text

N

Use setup assistant

(=)

E+ Fix reading order

AaBbCcDdEe Aa B b( AaBbCcDdEe  AaBbCcDdEe

AaBbCcDdEe

Title Subtitle Subtle Emph... Emphasis

Introduction to Search Quality Rating|

0.0 The Search Experience

The World Wide Web is a vast coll 1 of online i 1 and content
way to explore this online universe. There are many ways people search:
browser, speak to a mobile phone or assistant device, use search engine

People search the Internet for a variety of purposes, ranging from accomj
depth. A search may be part of a long-term project, such as a home remc
done when someone is bored and looking for entertainment, such as a se:
single question asked during a critical moment of a person's life, such as [

Search engines exist to help people find what they are looking for. To do
of helpful, high quality search results, presented in the most helpful order.

Different types of searches need very different types of search results. Me
authoritative, and trustworthy. Search results for "cute baby animal picture
specific website or webpage should have that desired result at the top. Se
involve many perspectives need a diverse set of results that reflect the na'

People all over the world use search engines; therefore, diversity in searcl
people who use search. For example, searches about groups of people s
di ity of d inds and

glapine g

Finally, search results should help people. Search results should provide
lead people astray with misleading content. Search results should allow p
surprise people with 1t, upsetting, off , or disturbing conten
search results are only appropriate if the person ph d their search in a
this type of content, and there is no other reasonable interpretation of the

0.1  The Purpose of Search Quality Rating

As a Search Quality Rater, you will help evaluate search engine quality arc
results that are helpful for people in their specific language and locale.

x  Accessibility tags

v 5 T

)‘(TOC)
v @ P>
> g4
v [ sectr
> g
> P
> ﬂ(P)
> @ <Figure>
> @ <Fgure>
v @ P>
> § 4>
v [ s>
> g He
> <P
> P
> q <P
> € <P
> ﬂ(P)
> ﬂ(P)
5 sect>
> @ B
> € P>
> q’I(P)

> q <P

<
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2.3 Structure — Ease of Reading

Use simple and consistent language:

e Aim for a score of 60 to 70.
* Use simple sentences and bullets.
e Check out the MIPTC Style Guide.

* Flesch Reading Ease scores:

Score School level (US) Notes

100.00-90.00 5th grade Very easy to read. Easily understood by an average 11-year-old student.
90.0-80.0 6th grade Easy to read. Conversational English for consumers.

80.0-70.0 7th grade Fairly easy to read.

70.0-60.0 8th & 9th grade Plain English. Easily understood by 13- to 15-year-old students.
60.0-50.0 10th to 12th grade Fairly difficult to read.

50.0-30.0 College Difficult to read.

30.0-10.0 College graduate Very difficult to read. Best understood by university graduates.
10.0-0.0 Professional Extremely difficult to read. Best understood by university graduates.

MORAINE PARK
TECHNICAL COLLEGE


https://www.morainepark.edu/wiki/Education_in_the_United_States
https://www.morainepark.edu/styleguide/

3. WCAG at MPTC

Our goal is to establish a college-wide accessibility-first mentality.

Training Opportunities

 Web Content Publisher Training

e Digital Accessibility Certificate (great for people working with libs.)
e CultivateU

MORAINE PARK
TECHNICAL COLLEGE



RESOURCES

e W3 Web Accessibility Tips and Tutorials

e W3 Image Alt Text Decision Tree

* |mage Alt Text Generator

e Accessibility Posters, UK Home Office

* Contrast Checker, WebAIM

 Flesch Reading Ease Score
e MPTC Style Guide
e MPTC Brand Guide

e List of Web Content Publishers

MORAINE PARK
TECHNICAL COLLEGE



https://www.w3.org/WAI/design-develop/
https://www.w3.org/WAI/design-develop/
http://www.w3.org/WAI/tutorials/images/decision-tree/
http://www.w3.org/WAI/tutorials/images/decision-tree/
http://www.alttext.ai/
http://www.alttext.ai/
https://ukhomeoffice.github.io/accessibility-posters/posters/accessibility-posters.pdf
https://ukhomeoffice.github.io/accessibility-posters/posters/accessibility-posters.pdf
source:%20https://webaim.org/resources/contrastchecker/
source:%20https://webaim.org/resources/contrastchecker/
https://www.morainepark.edu/help/what-flesch-reading-ease-score-should-my-content-have/
https://www.morainepark.edu/help/what-flesch-reading-ease-score-should-my-content-have/
https://www.morainepark.edu/styleguide/
https://www.morainepark.edu/styleguide/
https://www.morainepark.edu/about-mptc/newsroom/college-logos-and-brand-colors/
https://www.morainepark.edu/about-mptc/newsroom/college-logos-and-brand-colors/
https://moraineparkedu.sharepoint.com/sites/Marketing/Shared%20Documents/MPTC%20-%20List%20(Web%20Content%20Publishers)%20-%205-1-24.xlsx?web=1
https://moraineparkedu.sharepoint.com/sites/Marketing/Shared%20Documents/MPTC%20-%20List%20(Web%20Content%20Publishers)%20-%205-1-24.xlsx?web=1

Thank you!

Adrian Vander Wille
Digital Marketing Manager
awille7@morainepark.edu

MORAINE PARK
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